
By Lee Weisbecker

RALEIGH – Triangle-based hedge funds
generally shared in the 2009 market recov-
ery, but Raleigh’s Shah Capital Man-
agement and its portfolio of global stocks
lapped the field.

New York-based HedgeFund.net, or
HFN, keeps track of 7,175 hedge funds and
funds of funds offered by 4,900 investment
firms nationally. The funds report their
returns on a voluntary basis.

From January through November 2009,
the Shah Capital Opportunity Fund
showed a return of 98.4 percent in the 11
months. 

For the 12 months from November 2008

through November 2009,
Shah’s Opportunity Fund
posted returns of 135 per-
cent, good for ninth best
among the 332 funds HFN
tracks with assets of
between $50 million and
$250 million.

HedgeFund.net did not
have the year-end 2009

numbers by press time.
Asked about the performance, Shah

Capital founder Himanshu H. Shah says it
was based on advances across the portfolio.

“Obviously, when you have had the
growth that we’ve seen, it cannot come
from a few stocks,” he says. “ . . . some did

better than others, but we saw success
across the board.”

Shah says his firm’s research found rea-
son to believe solid returns could be
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It appears that Dollar Tree President
and CEO Bob Sasser is, himself, a thrifty
shopper.

Sasser and his wife, Pamela Sasser,
have purchased a
home in the exclusive
Hasentree community
in north Raleigh for
$2.6 million. The home
on one acre has a tax
value of almost $4 mil-
lion, according to Wake
County records.

The 11,416-square-foot home was built
by Don Collins Builder Inc. in 2007, but
BB&T bank took over the mortgage in
August.

Sasser can afford it. His 2008 compen-
sation was $3.8 million, according to
Forbes.com.

Dollar Tree Inc. is a publicly traded
company that operates more than 3,800
stores in 48 states and is based in
Chesapeake, Va. The Sassers must like it
here. They’ve owned a condo at The Links
in Raleigh since 2002. 

University of North Carolina at Chapel
Hill officials plan to take bids in February
for a $3 million hangar complex that will
be built at Raleigh-Durham Internat-
ional Airport.

The facility, which will take a year to
construct, will include a 13,200-square-

foot hangar and
5,600 square
feet of office
space. It will
house aircraft
the university
uses to trans-
port UNC Med-
ical School phy-
sicians around

the state for clinics and teaching purpos-
es. The facility will be located next to an
existing North Carolina Department of
Transportation hangar. 

UNC currently bases its planes at
Horace Williams Airport, but the aircraft
will have to be moved due to the Carolina
North development. UNC had bid out the
RDU project in November of 2008 but
halted the process due to the subsequent
budget crunch caused by the recession.

Recycling of construction and demoli-
tion materials has become a hot topic,
and the Chatham County Board of
Commissioners is proposing to mandate
the practice.

A proposed law would set a target of
recycling at least 30 percent of waste from

Bargain store’s
chief finds deal
in Raleigh buy

SEE BIZ PAGE 21

Building an app sector here: Yep, there are developers for that

BIZ ALWAYS IS on the lookout for tidbits of
interest to our readers.We invite you to submit
items for consideration by e-mailing them to
dgibson@bizjournals.com.

Raleigh hedge firm’s returns tickle triple digits
SHAH’S RETURNS The Shah Capital
Opportunity Fund produced a return of more than 95
percent for the first 11 months of 2009.

Shah Capital Opportunity Fund LP

2009 returns, year-to-date (through Nov.)  . . . . . . . . .98.39%

Total returns (life of the fund)  . . . . . . . . . . . . . . . . . . .67.67%

Fund assets  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$182 million

Assets under management  . . . . . . . . . . . . . . . . . .$280 million

Shah

SEE SHAH PAGE 23

Alamance fears
UNC’s hospital 
in Hillsborough

When UNC’s 
basketball team
hoisted the
national 
championship 
trophy in 2009,
plenty of Triangle
eyeballs were
trained on the 
celebration 
from afar.

DATHAN KAZSUK

Triangle developers, from left, Dawson Roark, Karen
Jirak and Rob Terrell show off their apps.
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Alamance Regional is a full-service hospital.

SEE HILLSBOROUGH PAGE 23

By James Gallagher

CHAPEL HILL – UNC Hospitals’ plan to build
a hospital in Hillsborough has hit a road-
block that could delay, or even derail, the
project despite state approval.

Alamance Regional Medical Center has
filed an appeal to the certificate of need, or
CON, granted by the state’s Department of
Health and Human Services for the hospi-
tal. The CON system works to control
health-care costs by limiting capital
spending. 

The state gave UNC conditional ap-
proval for the $227 million project in
September. Alamance Regional’s appeal
could delay the project several months, or
even cause the CON to be revoked and pre-
vent construction of the facility, though
that is unlikely.

While the formal appeal, which was filed
in October, does not detail Alamance

FOOTBALL, BASKETBALL RULE
When it comes to televised sporting events, fans in the Triangle tune in in vast numbers when UNC is playing basketball,
although nothing matches that “super day”of sports when the NFL crowns its champ.
Rank Sport Game Network Date Rating*
1. NFL Super Bowl 43 Cards vs.Steelers NBC 02/01/2009 41.9
2. NCAA Basketball National Title (UNC vs.MSU) WRAL 04/06/2009 34.9
3. ACC Basketball UNC vs.Duke WRAL 02/11/2009 27.2
4. NCAA Basketball NCAA tourney (UNC vs.Villanova) WRAL/CBS 04/04/2009 26.8
5. NFL NFC Champ.(Eagles vs.Cards) WRAZ 01/18/2009 23.8
* Ratings are the percentage of TV homes in the market tuned into television. SOURCE THE NIELSEN COMPANY

By Chris Baysden

RALEIGH – Triangle advertisers that want-
ed to score big with their television com-
mercials had two proven winners they
could count on in 2009: the National

Football League and UNC basketball.
Data provided by the Nielsen

Company show that those two proper-
ties dominated the top 10 local sports
broadcasts in 2009. That was good news
for Raleigh-based Capitol Broadcasting
Co., whose CBS and Fox affiliates broad-
cast some of both sports’ biggest games. 

High on the Tube
ACC hoops is strong, but

nothing beats Super Bowl

By Frank Vinluan

RALEIGH – The Triangle, long regarded as a
technology hub, is adding another spoke as
a center for mobile applications developers. 

Raleigh’s iPhone App Developers group is
the third largest such group in the country,
according to social networking site meet-
up.com. The 171 members in the Raleigh
group are fewer only than the 519 in Silicon
Valley and the 413 in Atlanta. 

The community of mobile app, or appli-
cation, developers follows the burgeoning
growth of Apple iPhone users and the sale

and distribution of apps through Apple’s
online store, which launched in the sum-
mer of 2008. 

ABI Research projects that by 2015, more
than 240 million business customers will
be accessing services and applications
through mobile devices in what is estimat-
ed to become a $5.2 billion market. 

Durham firm Modality is one of the more
prolific Triangle mobile app companies to
date. The company establishes relation-
ships with publishers and turns printed

SEE MOBILE APPS PAGE 23

SEE SPORTS PAGE 22JUPITER IMAGES

UNC doctors soon will be flying
out of RDU.
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JONES & FRANK: Company sees growth coming in the need to create more sophisticated products

achieved during 2009 by investing global-
ly. That went against the conventional
wisdom at the end of 2008 that held that
the rest of the world’s economies would
be hit as hard as that of the United States,
which at the time was stalled in recession
with unemployment rising and home
and stock prices falling.

“Contrary to what you read in the
press,” Shah says, “our fundamental
research indicated otherwise.”

Hedge funds are generally unregulated
pools of private investment capital that use
an assortment of trading strategies – some
riskier than others – to achieve a return. 

Total assets in the industry are estimat-
ed at $2.03 trillion.

Peter Laurelli, who reports on the sta-
tus of the industry for HedgeFund.net, is
putting the final touches on his 2009
summary. The industry as a whole has
been on track to return around 20 per-
cent for the year, the highest level since
2003 and the best in 10 years. “Some
areas did well, others not,”  Laurelli says.

For funds such as Shah Capital’s that
trade stocks with a long/short strategy,
the 2009 average return was 22.6 percent,
he adds.

Another New York-based hedge tracker,
the Hennessee Group, put the 2009 gain
even higher, at 24.6 percent, 0.1 below the
S&P 500. The Hennessee Index is based on
the performance results of 1,000 funds,
says a company spokeswoman.

While 2008 was a down year for hedge

funds – Hennessee put the overall decline
at 19 percent – 2009 saw most local funds
sharing in the rebound with double-digit
returns.

Chapel Hill-based Morgan Creek
Capital is a fund of funds investor with
$9.8 billion under management, accord-
ing to a May 2009 filing with the U.S.
Securities & Exchange Commission.

For 2009 through November, Morgan
Creek posted its best results, of 40 per-
cent, in two emerging market funds
focusing on Brazil, Russia, India and
China, according to HFN. Returns for its
Morgan Creek Fund LP were 22.2 percent.

Fund of funds investors don’t put
money directly into stocks or other
instruments but rather invest with other
money managers who make the direct

investments.
Also in Chapel Hill, Franklin Street

Partners’ Franklin Street Multi-Strategy
Fund, with $550 million in assets, posted
a 17.2 percent return for 2009 through
November, according to HFN.

In Raleigh, Hatteras Investment
Partners, another fund of funds investor
that invests in a range of alternatives –
stocks, bonds, real estate and natural
resources – posted an average return of
11.6 percent on four of its funds, Hatteras
Multi-Strategy, Offshore, Multi-Strategy
TEI and TEI Institutional.

A trio of other Triangle hedge investors,
Chapel Hill-based Silverback Asset
Management, Chapel Hill-based Raven
Rock Capital and Durham-based Smith
Breeden, did not report results to HFN.

SHAH: Raleigh firm’s research showed global investing could be lucrative in 2009, and it indeed was

Regional’s concerns about the project, Senior
Vice President Bob Byrd says the health-care
system is concerned that the facility would
pull patients from eastern Alamance County
and provide direct competition to a $19.3
million outpatient center that Alamance
Regional opened in 2008 in Mebane.

“They say it’s just an expansion, but it
looks and feels to us like another commu-
nity hospital, and that looks and feels to us
to be a duplication to what already exists,”
Byrd says. He adds that community hospi-
tals such as Alamance Regional face many

challenges in maintaining their profitabili-
ty and that any additional competition
could impact their finances.

Alamance Regional generated operating
revenue of $224.8 million in calendar year
2008 compared to total expenses of $221.6
million, according to its 2008 audit on file
with the state. Still, losses in investment
revenue drove the health-care system to a
net loss of $14.7 million. Because Alamance
Regional operates on the calendar year, its
2009 numbers are not yet available.

Byrd says the appeal is intended to slow
down the development of the Hillsborough
hospital and give them a chance to get a

better understanding of what UNC plans in
Hillsborough.

The appeal was somewhat surprising,
say UNC Hospitals officials. Hospital
spokeswoman Karen McCall says UNC
officials spoke with Alamance Regional
officials before filing for the CON in April,
and while Alamance Regional leaders
expressed concerns about the project, no
appeal was expected.

The Hillsborough hospital, to be called
UNC Hospitals Hillsborough, is intended
to reduce congestion at the hospital’s main
Chapel Hill campus by relocating 68 beds
to Hillsborough. 

Dee Jay Zerman, UNC Hospitals’ associ-
ate director of planning, says UNC expects
the state to uphold its initial decision to
approve the facility, allowing the project to
continue as scheduled.

In the meantime, a second CON applica-
tion filed in August, if approved, would keep
the project moving forward. UNC Hospitals
is awaiting the state’s decision on a second
application the health-care system filed to
cover just predevelopment work for the
Hillsborough hospital. In that application,
UNC said the approval was needed to
ensure the Hillsborough plans continue as
scheduled for the facility to open in 2014.

HILLSBOROUGH: While UNC Hospitals officials knew there were concerns, they didn’t expect appeal

material into mobile content for the iPhone
and iPod Touch. Founded in 2006, the com-
pany has created 126 apps, most of them
falling into the education category.

Companies angling to play in the app
market are still small operations.
Developers get 70 percent of the retail price
of a mobile app. So, an app that costs $1.99
to an iPhone customer, is generating about
$1.40 for the developer. Apple keeps the
rest. Even the most successful mobile
applications reach only about 1 percent of
the market because most developers
choose specific platforms to release their
mobile application.

But make no mistake, there is a lot of
money out there if a developer gets lucky
and the app goes viral. On Christmas Day
alone, New York developer Freeverse sold
more than 80,000 copies of its iPhone

games through downloads at about $2.99
apiece. Another New York app develop-
ment company called Lima Sky sold almost
200,000 copies between Dec. 23 and Dec.
27 at 99 cents per download.

Among local developers, Raleigh’s Ethan
Nicholas arguably is one of the biggest suc-
cess stories. His iShoot application, a tank
artillary game, netted him some $600,000
in one month last year. 

Karen Jirak, who works full time at EMC
in Research Triangle Park, founded app
development firm Bee Appi last summer.
The company’s word game Cyber Word
became a top seller on the Apple app store
shortly after its October launch. 

Jirak says Bee Appi is lean. The four
employees work from home. Cyber Word
was developed during many long nights
when Jirak wasn’t at EMC. But she says her
small company was able to reach users
through Apple’s online store. 

The app store makes it easier for devel-
opers to reach users, says Rob Terrell,
founder of Raleigh firm TouchCentric. The
store was intended to cut out the middle
man in bringing products to market.
Developers sell directly to consumers
through the store. Apple receives a cut. 

But the store’s growing popularity – Apple
now boasts more than 100,000 apps avail-
able for the iPhone – makes for an increas-
ingly crowded field that’s more and more
difficult to crack.

“It’s not, ‘if you build it, they will come,”
Terrell says. “That doesn’t happen any-
more.”

Terrell found success by getting into the
app store early. He developed a gaming app
in 2007, well before Apple released software
development information for the iPhone in
2008. The app quickly climbed into the top
25 in the games category. In order to crack
the top 25, Terrell’s game had to have been

downloaded at least 300 times every day for
about $2.99 per download.

He has since developed apps for televi-
sion stations, including WRAL-TV.

The app store lists only the top 100 apps
in any category. Good apps get overlooked if
they’re not ranked, says Dawson Roark,
founder of Raleigh company Decode
Solutions, which helps app developers
research and market their apps. Roark says
successful apps fill some need. Businesses
are looking for apps that help their employ-
ees handle data from remote locations or
communicate through social networking. 

Jirak says she is considering developing
products for Google’s Android platform, a
competitor to the iPhone. 

Terrell says that regardless of the plat-
form, even the best app is no guarantee of
success. “Apps don’t sink or swim based
solely on the quality of the app itself,” he
says. 

MOBILE APPS: Companies angling to play in the sector are still small players in a crowded field

grew, it added more locations, including
facilities in Raleigh on Old Poole Road, and
in Charlotte. 

The company has experienced signifi-
cant growth over the past decade. In 2002,
the company had only six locations. The
company now has 11 locations in six states
along the East Coast. 

Scott Jones, executive vice president
with Jones & Frank, says the company will
maintain a presence in Norfolk. But he

says the headquarters staff will move to
Raleigh because it is central to the compa-
ny’s footprint. The firm has offices as far
north as Philadelphia and as far south as
Atlanta. Jones says annual revenue is
about $100 million. 

Jones also says Baker, a graduate of the
University of North Carolina at Chapel Hill,
lives in Raleigh.

Jones & Frank makes equipment that
handles or moves fuel. The company’s
equipment is installed in retail locations,
such as gasoline pumps at service stations.

The company also serves commercial
customers, such as vehicle fleets. Baker
says the company also makes digital sur-
veillance systems. 

Growth is coming from equipment
upgrades. Gas stations, for example, must
make sure their gas pumps comply with
new payment card industry standards that
make it harder for thieves to steal debit
card information. 

“We see ourselves as a technology com-
pany in the energy sector,” Baker says. 

In a statement, Martin Gilmore, a part-

ner at BB&T Capital Partners, said the
transaction will provide significant capital
for continued growth, particularly “an
active industry consolidation strategy.”

“We believe that there is significant
opportunity in the fuel equipment distri-
bution and service sector, as shifting
demands, stiffening regulatory require-
ments and new technology drive continu-
al change,” he said. 

Jones & Frank employs about 225 work-
ers. 

Reporter e-mail: fvinluan@bizjournals.com.
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